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Tower Building 22 Water Street Liverpool L3 1QA
Application for Temporary Consent of Advertisement

1. Introduction

This application seeks temporary congedisplay one illuminated mesh weave scaffoldnearat the Tower
Building 22 Water Street. The conserstoiaght for a temporary period of 8 months fromdhge of
consent. However if the refurbishmenthaf property finishes sooner, then the bannerbegiliemoved.

Consent was granted previously in Ddoem2003 for a period in excess of 12 months agftio number 03A/3628
for a much larger banner to the westatlens on scaffold during development of the prope

The proposed commercial advert spa88iistr long x 25mtr high and 6 metres off the grband located on the
west elevations of the building. (Plesse drawings and photo overlay included with dipiglication)

In order to create revenue to helpvédite the cost of the redevelopment and screethef§ite scaffold, the owner
has entered into a formal agreemetit iowUP media to seek the necessary planningertrisr the display of
advertisements as outlined in the feilg pages.

2. Siteand Surrounding Area

The application site is an 8 storeyrfer office building which in 2006 was convertediajpartments, units for retail
and commercial use.

The building is located in the histocmmmercial area of Liverpool which is now a Wadrdritage site with other
renowned historic buildings such asRoyal Liver Building.

The owners are undertaking a refurbisht of the property which will require a site $olf for the term of the works.
(Please see attached programme adlithie extent of works to be carried out on theprty)

The works to be carried out do nouisgiformal planning consent.

3.  TheProposed Banners
As mentioned before the proposed banner is 39mt<2&mtrs and located on the west elevations obtiilding.

The design of the advert will most likely changearegular basis dependent on advertiser's reqeinésnbut the
dimensions will remain the same. As well, all copyl feature minimal typography together with sirapyraphic
elements. There will be no moving components atilag lights.

All displays will meet the standards set by the @diging Standards Authority (http://www.asa.ordaga/) and
will not contain any salacious, or offensive matkri

4, Statutory Context

Paragraph 5 of the Communities and Local Governnj€hG) Circular 03/2007 Town and Country Planning
(Control of Advertisements) (England) Regulatior®?2, requires that Local Planning Authorities skedércise
their powers to control advertisments “only in fimerest of amenity and public safety, taking actoof any
material factors...” Planning Policy Guidance: Outddalvertisement Control (PPG19) provides generadance

to local planning authorities and others on thdustay provisions of advertisement control. PPGi@tHer
emphasis’s that local planning authorities may oekercise control of outdoor advertising in theeiests of
amenity and public safety.

Policies found within the Local Council’'s Unitaryeelopment Plans have been taken into account éeriata
consideration. The policies by themselves are resfisive in determining whether an advertisementoise
permitted.
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Public Safety

Para 15 of PPG 19 explains that the key considerat assessing an advertisement’s impact, ishvendhe advert
is likely to be so distracting, or so confusinggtth creates a hazard to, or endangers, peopihe imicinity who are
taking reasonable care for their own and otherfgtgal PAs will therefore consider the likely beli@wr

of drivers of vehicles who will see the advertisaeme

A banner advertisement at the Tower Building 22 &v/&treet will not appear as a sudden featuread-tsers.
The banner is a static canvas; it does not cofishing lights or moving parts. It will not regeiclose study, nor
will it confuse or obstruct views of road signsti@&ffic control signals for road-users.

The method of illumination is aimed only on the banitself and will not cause any glare or disti@cto passing
motorists. For further information please refette Lighting Section of this report.

The materials and method of installation of thertearused by blowUP media exceed all health andysafe
requirements. Therefore, there is no risk of theest becoming detached from the building, theretmlaagering
pedestrians or motorists.

Amenity

Para 11 of PPG 19 states that LPAs should take doitsideration an adverts’ effect on the appearariche
building it is displayed upon, as well as the effea the immediate neighbours. Large poster hogsdiare
recognised to often form part of the fabric of coenaial areas (Para 13). It also reminds LPA’s th#itoutdoor
advertisements are intended to catch the eye skpady, if only fleetingly” (Para 7).

Para 2 of the Annex goes on to explain that wheamsidering the amenities issue of a banner advadgdunt
should be taken not only of factors which may beidkental to amenity but also of factors which nisgyto the
advantage of the amenity of a locality, such asreddppropriate colour and interest to a drab aveagcreening an
eyesore.” We believe that the proposed bannerogittainly visually improve what would, for the pagtiof the
development be an unattractive scaffold. The deaighscale of the advertisement, is considerecttim ixkeeping
with the nature of the neighbouring buildings, adlwas, character of the busy commercial area.

Conservation Areas

PPG 19 also addresses advertisements in Conservatas in paragraph 22. It states that more exgstiandards
of advertising control will prevail in Conservatiolreas but notes that many Conservation Areas laeirtg
commercial centres where the normal range of adeenents on commercial premises is to be expeatadding
they do not detract from visual amenity. LPAs sdause advertisement controls flexibly in such areas

5. Method of [llumination

blowUP media uses a specifically designed lightaggiipment that greatly reduces the outward sprédiiut

beyond the banner itself, therefore reducing $igitit and glare. The maximum luminance for this temwill not

exceed 600cd/m sq. The area around the Tower Rgi2 Water Street is well illuminated and it imsiolered that
the level of illumination proposed will add littl® the ambient levels of light in the immediate anitier

surroundings.

Further information about the lamps and bulbs we csn be found included with this application, adlvas
information regarding the system used to attacHigtws to the scaffolding (please see MP1, 2 & 3).
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6. Methodsof Installation and Material

The proposed banner will be manufactured from dilgiimprinted hi-tech micromesh PVC material. Thaterial
is rip and tear proof and has been tested and epgrfor large-scale display applications. The niatdras also
been specially designed and manufactured for ubeiliing screens and scaffold safety screens.

Installation is by means of an engineered desigmetlapproved method, which is firmly fixed to tloaféold with
primary and secondary safety measures incorporaisdstated earlier, the method of installatiometiher with the
safety features, meets or exceeds all the reldhveaith and safety standards.

Fully trained and experienced installation tectamsiwill carry out all of our works.

7. Conclusions

For the time of the development, the banner wittaialy constitute an advantage to the visual atiesilt will
conceal the works scaffold, add colour and intetesthe street scene, and provide information &itatis and
passers-by.

When considering its individual merits and the joaitr circumstances of this site, the proposaldas harmful to
amenity or public safety in this commercial locati¢-urthermore, the proposal is in keeping with R®@nd The
Town and Country Planning (Control of AdvertisengriRegulations 2007.



